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	Table A1
Explaining perceived effectiveness and propensity to vote for 50Plus for mediation (study 2)

	 
	Model 1
DV=perceived effectiveness
	Model 2
DV=propensity to vote for 50Plus 
	Model 3
DV=propensity to vote for 50Plus

	Wave 4
	-0.06**
(0.03)
	0.04
(0.05)
	0.06+
(0.04)

	Wave 5
	-0.71***
(0.03)
	-0.28***
(0.06)
	-0.02
(0.06)

	Volume of exposure
	-0.35***
(0.08)
	-0.27*
(0.13)
	-0.14
(0.13)

	Perceived effectiveness
	
	
	0.36***
(0.03)

	R2
	.214
	.021
	.064

	F
	352.607
	28.017
	66.739

	F-change
	 
	 
	179.06***

	Nrespondents
	1,451
	1,451
	1,451

	Nobservations
	3,890
	3,890
	3,890

	Note: Entries are unstandardized fixed effects regression coefficients with standard errors in parentheses. Significance of the F-change is compared to the previous model.
*** p < .001; ** p < .01; * p < .05; + p < .1 (one-tailed).





	Table A2
Predicting propensity to vote 50Plus (study 3)

	 
	1
	2
	3
	4

	propensity to vote for 50Plus (t-1)
	0.67***
(0.02)
	0.60***
(0.02)
	0.66***
(0.02)
	0.58***
(0.02)

	Quasi-experimental factor
	-0.72***
(0.15)
	-0.39**
(0.14)
	-0.41+
(0.28)
	-0.18
(0.27)

	TV exposure
	
	
	0.02**
(0.01)
	0.02***
(0.01)

	TV exposure * Experimental factor
	
	
	-0.03*
(0.02)
	-0.02+
(0.02)

	Newspaper exposure
	
	
	0.00
(0.01)
	0.01
(0.01)

	Newspaper exposure * Experimental factor
	
	
	-0.01
(0.03)
	-0.02
(0.03)

	Online news exposure
	
	
	-0.01
(0.01)
	-0.00
(0.01)

	Online news exposure * experimental factor
	
	
	0.02
(0.02)
	0.03+
(0.02)

	Perceived effectiveness 50Plus
	 
	0.51***
(0.05)
	 
	0.52***
(0.05)

	Note: Entries are unstandardized OLS regression coefficients with standard errors in parentheses.
*** p < .001; ** p < .01; * p < .05; + p < .1 (one-tailed).





	Table A3
Predicting perceived effectiveness (study 3)

	 
	1
	2
	3

	Propensity to vote for 50Plus (t-1)
	0.14***
(0.01)
	0.15***
(0.01)
	0.15***
(0.01)

	Quasi-experimental factor
	-0.64***
(0.08)
	-0.66***
(0.08)
	-0.38**
(0.16)

	TV exposure
	
	-0.01**
(0.00)
	-0.01+
(0.00)

	TV exposure * Experimental factor
	
	
	-0.02*
(0.01)

	Newspaper exposure
	
	-0.01+
(0.01)
	-0.01*
(0.01)

	Newspaper exposure * Experimental factor
	
	
	0.01
(0.02)

	Online news exposure
	
	-0.01*
(0.00)
	-0.01
(0.00)

	Online news exposure * experimental factor
	 
	 
	-0.01
(0.01)

	Note: Entries are unstandardized OLS regression coefficients with standard errors in parentheses.
*** p < .001; ** p < .01; * p < .05; + p < .1 (one-tailed).



