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This appendix features the full reference list of articles collected for the literature review on the application of actor-network theory in media and communication studies that is described in the article. We queried the scientific EBSCO database Communication and Mass Media Complete for the Boolean search term ‘actor network theory’ in article titles, abstracts, and author supplied keywords from 1995 to 2018 on September 2, 2018. This article collection yielded 142 articles in total which are listed below.
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