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Figure 1: Effects of form of personalization and type of crisis on the organization’s image 


Figure 2: Effects of type of crisis on the responsibility attributed to different (economic) actors
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Figure 3: Effects of form of personalization and type of crisis on perceived appropriateness of communication 


Figure 4: Effects of form of personalization and type of crisis on the organization’s image 


Figure 5: Effects of type of crisis on the responsibility attributed to different (political) actors

Figure 6: Effects of form of personalization and type of crisis on perceived appropriateness of communication 


Figure 7: Effects of form of personalization and type of crisis on the leader’s image 

preventable crisis	Company	Spokesperson	CEO	4.5199999999999996	1.73	3.81	victim crisis	Company	Spokesperson	CEO	3.9	1.63	3.28	economic actors


Attributed Responsibility




preventable crisis	Non-personalized	Spokesperson	CEO	2.66	3.19	3.5	victim crisis	Non-personalized	Spokesperson	CEO	2.63	3.33	4.0999999999999996	Type of Personalization


Perceived Appropriateness




preventable crisis	Non-personalized	Spokesperson	Mayor	1.9	1.8	2	victim crisis	Non-personalized	Spokesperson	Mayor	2.7	2.7	3.1	Type of Personalization


Image




preventable crisis	Company	Spokesperson	Mayor	4.4000000000000004	1.71	3.22	victim crisis	Company	Spokesperson	Mayor	3.65	1.7	2.98	economic actors


Attributed Responsibility




preventable crisis	Non-personalized	Spokesperson	Mayor	3.38	3.6	3.64	victim crisis	Non-personalized	Spokesperson	Mayor	2.93	3.41	3.36	Type of Personalization


Perceived Appropriateness




preventable crisis	Council	Spokesperson	Mayor	2.38	2.2799999999999998	2.94	victim crisis	Council	Spokesperson	Mayor	2.54	2.48	2.98	Degree of Personalization


Image




preventable crisis	Non-personalized	Spokesperson	CEO	2.14	2.25	2.38	victim crisis	Non-personalized	Spokesperson	CEO	2.4300000000000002	2.79	3.26	Type of Personalization


Image
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