APPENDIX:  THE 2013 YPP SURVEY

[bookmark: _GoBack]The 2013 Youth and Participatory Politics (YPP) Survey was conducted by GfK Group.  This survey was the second wave of a survey first administered by GfK (then called Knowledge Networks) in 2011.  The 2013 survey was administered through online and telephone modes from July 7, 2013 to November 7, 2013.  Overall, 2,343 respondents completed the survey:  2,214 online and 129 by phone.  The online survey was administered in English- and Spanish-language versions:  2,101 respondents completed the survey in English, 113 in Spanish.  The median online respondent completed the survey in 30 minutes, and the median telephone interview lasted 40 minutes.
The target population for the 2013 survey comprised young people between fifteen and twenty-seven years of age living in the United States.  The sample was comprised of both respondents who taken the Wave 1 survey in 2011 and a fresh sample recruited for the Wave 2 survey.[footnoteRef:1] In both waves of the survey, the sample of the population was drawn from two sources:  GfK’s KnowledgePanel (KP)—a nationally-representative, probability-based Internet panel[footnoteRef:2] —and an additional address-based sample (ABS) recruited specifically for this survey.  Both waves included oversamples of Black, Asian, and Latino youth, and the sampling frames were stratified by age and race.   [1:  The target population of the Wave 1 study differed slightly from that of the Wave 2 study.  Specifically, the Wave 1 sample was of 15-25 year-olds and only included individuals who identified as White (non-Hispanic), Black (non-Hispanic), Asian (non-Hispanic), or Latino/Hispanic (of any race).  The Wave 2 study expanded the upper age range to 27 years and also included individuals who identified with other or multiple racial/ethnic groups.]  [2:  GfK recruits members to the KP through an address-based sampling method (prior to 2009, the panel was recruited through random digit dialing).  Among other procedures to ensure the representativeness of the Internet panel, GfK provides a laptop and free Internet access to households without home access to a computer connected to the Internet.  For a detailed description of the probability-based methods used by GfK to construct and maintain a representative Internet panel, see http://www.knowledgenetworks.com/ganp/reviewer-info.html] 

All Wave 1 respondents were asked to complete to the Wave 2 survey, except for respondents drawn from the KP who had left the panel in the interim and had specifically asked not to be contacted to participate in any future surveys.  As seen in Table A1, 521 respondents recruited from the KP samples in Wave 1 completed the Wave 2 survey, a 21 percent response rate for Wave 2.  Additionally, 207 respondents recruited from the ABS sample in Wave 1 completed the Wave 2 survey, a 24 percent response rate.  Overall, 728 Wave 2 respondents had previously taken the Wave 1 survey.
For the fresh sample for Wave 2, the KnowledgePanel was used to draw a direct sample of persons aged eighteen to twenty-seven, as well as to draw a sample of parents with offspring between the ages of fifteen and twenty-seven. From the latter group, the parent was asked to identify the race and ethnicity of each person aged 15-27 in the household, and if any individuals belonged to the target population, one eligible household member was selected into the sample. The screener was completed by 66 percent of sampled KP parents. Of those individuals selected through the direct sample or parents’ sample who qualified for the main survey, 79 percent completed the survey (see Table 1).  522 respondents were recruited from the direct sample and 698 were recruited through the parents’ sample.
In order to increase the size of the sample of African Americans under eighteen years of age, a sample of KP members who were African American and at least fifty-five years old was drawn and asked whether they had any grandchildren in the target age range.  If they did, then one eligible grandchild was selected to participate in the online survey.  Sixty-one percent of the KP members selected to receive the screener completed it.  Of the fifty-two eligible grandchildren identified this way, seventeen (33 percent) completed the survey.  
In order to achieve the desired sample sizes for the targeted African American, Asian American, and Latino population, the KP samples were supplemented by an address-based sample.  The sample frame was drawn from the U.S. Postal Service’s Delivery Sequence File, which was combined with additional database sources to over-sample households believed to contain members of the targeted racial/ethnic and age groups.  Surnames in the address database, along with additional information about the household, were processed to identify households believed to contain Asian and Latino individuals.  Population statistics were used to target census blocks with relatively large African American populations, again in combination with other racial/ethnic flags in the database.  Additionally, an “everybody else” sampling stratum was identified to ensure that the balance of the population had a non-zero probability of selection. 
The resulting sample was sent a letter (in both English and Spanish) that invited eligible household members to participate in the survey, providing them with a web address for the survey and a unique password.  Non-responding households were sent a follow-up postcard after about a week.  Two weeks after that, professional interviewers attempted to contact the remaining non-responders by telephone to administer the screener and main survey.  As seen in Table 1, completed screeners were obtained for 3 percent of the sampled addresses, and among those individuals who were identified as eligible, 59 percent completed the main survey.  All together, 378 individuals selected through the ABS completed the survey.







Table A1 – Wave 2 Response Rates by Sampling Frame
	
	KnowledgePanel, 
Wave 1
	Address-Based 
Sample, Wave 1
	KnowledgePanel, 
Fresh Sample
	Grandparent
Supplement
	Address-Based Sample, Fresh

	N sampled for screen
	-
	-
	3,197
	989
	29,332

	N complete screen
	-
	-
	2,100
	607
	1,017

	Screener survey completion rate
	-
	-
	65.7%
	61.4%
	3.5%

	N qualified for main survey
	2,434
	854
	1,537
	52
	641

	N complete main survey:
	521
	207
	1,220
	17
	378

	Main survey completion rate
	21.4%
	24.2%
	79.4%
	32.7%
	59.0%



