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[bookmark: _GoBack]We submit for exclusive review at the International Journal of Communication the attached manuscript, “Tweeting to (Selectively) Engage: How Government Agencies Target Stakeholders on Twitter during Hurricane Harvey.”

In this paper, we integrate the stakeholder theory and crisis management theory to understand how government and emergency management agencies used Twitter to target various stakeholders during a recent natural disaster, Hurricane Harvey. By analyzing 42 government and emergency management organisations’ mentions/replies network on Twitter, we identified the shifting engagement priorities in terms of how frequently government agencies engaged first versus secondary stakeholders across the three stages of the disaster. 

We believe this paper would be of interest to a broad readership, particularly for scholars and practitioners working on crisis management and stakeholder relations. 

We sincerely thank you for your consideration of our work. Please address correspondence concerning this manuscript to wliu30@central.uh.edu.  
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