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September 19, 2021
Larry Gross





Editor

International Journal of Communication 

Dear Professor Gross:

Please accept the enclosed manuscript to be considered for publication in the International Journal of Communication. The paper is titled “Credibility as a Differentiation and Relational Strategy: A Functional Analysis of CNN’s Unprecedented Democratic Climate Crisis Town Hall Forum.” Extending Benoit’s functional theory of campaign communication and drawing from public relations research, this article explores the source credibility construct as a differentiation and relational tactic during primary campaigns. We analyze how Democratic candidates used credibility (trustworthiness, relatability, expertise, evidence) during CNN’s 2019 climate crisis town hall to demonstrate their difference from and preferability over their opponents. This forum represents a new campaign event unique to the 2020 election that was decidedly public-centered. Given the novelty of the context and extension of the functional theory of campaign communication to the relational realm, we think this discussion will be of particular interest to readers of the International Journal of Communication.
Sincerely, 

The Authors 
