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[bookmark: _Ref81934062]Figure 1 – Explanatory model of the mix method used in the study
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[bookmark: _Ref82109171]Figure 2 – Questions used in this study regarding the questionnaires and focus groups





















	
[bookmark: _Ref82118357]Figure 3 – (Q1) Frequency of daily activities performed by students, organized in groups 





[bookmark: _Ref82188762]Figure 4 – (Q5) Main sources of news information reported by students






[bookmark: _Ref82423182]Figure 5 – (Q6) Undergraduates’ levels of trust in the news of various sources
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[bookmark: _Ref82427114]Figure 6 – (Q6) Clusters obtained in the factor analysis regarding levels of trust in the media 
















[bookmark: _Ref82444953]Figure 7 – (Q7) Undergraduates’ level of agreement on statements about the news




[bookmark: _Ref82593187]Figure 8 – (Q9) Main dimensions identified in student perceptions on the news

I - Media uses


(Q1) How often do you do the following activities? 


(Q2) How often do you do the following activities, on the Internet? 


(Q5) Please select two of the following online platforms where you mostly use to access the news.


(Q3) How often do you do the following activities, on social media? 


(Q4) How often do you use the following social media platforms?


II - Perceptions


(Q6) How much do you trust the news on the following media.


(Q8) Please indicate your level of agreement on the following statements about the news on social media.


(Q9) What is your opinion about journalism?


(Q7) Please indicate your level of agreement on the following statements about the news.


(Q6a) Why do you trust more in traditional media over online news?


(7a) Why do you think the news in a mirror of reality?


(8a) How do you perceive online news comparing to news on traditional media?


QUAN


QUAN + QUAL Analysis


QUAL


Focus Groups (N = 45)


Questionnaires (N = 562)


Undergraduates’ daily practices by groups (N = 558)


Never or rarely	Written press	Sports	Work/study	Audiovisual media	Entertainment	Social	New media	0.52700000000000002	0.246	0.19900000000000001	0.10299999999999999	0.24299999999999999	1.4E-2	3.0000000000000001E-3	At least once a week	Written press	Sports	Work/study	Audiovisual media	Entertainment	Social	New media	0.434	0.56299999999999994	0.39100000000000001	0.40500000000000003	0.19500000000000001	0.16900000000000001	2.9000000000000001E-2	At least once a day	
Written press	Sports	Work/study	Audiovisual media	Entertainment	Social	New media	0.04	0.191	0.41099999999999998	0.49099999999999999	0.56100000000000005	0.81599999999999995	0.96799999999999997	



 Undergraduates' sources of online news information (N = 555)


Social media	News media websites	Search engines	Mobile applications	Newsletters (email)	Newsfeeds	0.67266187050359716	0.43783783783783792	0.20287253141831235	0.13082437275985664	9.6774193548387094E-2	9.6428571428571447E-2	


Levels of trust in the news across different media (N = 538)

Don't trust at all	Blogs	Social media	Websites or mobile apps	Magazines	Television	Radio	Newspapers	0.13300000000000001	7.5999999999999998E-2	0.03	6.0999999999999999E-2	1.4999999999999999E-2	8.9999999999999993E-3	1.0999999999999999E-2	Trust a bit	Blogs	Social media	Websites or mobile apps	Magazines	Television	Radio	Newspapers	0.81100000000000005	0.86599999999999999	0.80900000000000005	0.68799999999999994	0.52	0.45100000000000001	0.441	Trust completely/a lot	
Blogs	Social media	Websites or mobile apps	Magazines	Television	Radio	Newspapers	5.6000000000000001E-2	5.8000000000000003E-2	0.16200000000000001	0.251	0.46600000000000003	0.54	0.54800000000000004	



Undergraduates’ perspectives on the news (N = 516)

Disagree	Is objective and independent	Shows a negative view of the world	Fosters empathy and altruism	Is a mirror of reality	Is sensationalist	Fosters participation	Fosters critical thinking	Is influenced by political and economic power	Contributes to knowledge	0.28299999999999997	0.17799999999999999	0.14599999999999999	0.156	7.0000000000000007E-2	9.1999999999999998E-2	9.0999999999999998E-2	3.1E-2	3.9E-2	Neither agree nor disagree	Is objective and independent	Shows a negative view of the world	Fosters empathy and altruism	Is a mirror of reality	Is sensationalist	Fosters participation	Fosters critical thinking	Is influenced by political and economic power	Contributes to knowledge	0.40400000000000003	0.436	0.40699999999999997	0.316	0.40100000000000002	0.32700000000000001	0.223	0.23200000000000001	0.222	Agree	
Is objective and independent	Shows a negative view of the world	Fosters empathy and altruism	Is a mirror of reality	Is sensationalist	Fosters participation	Fosters critical thinking	Is influenced by political and economic power	Contributes to knowledge	0.314	0.38700000000000001	0.44700000000000001	0.52800000000000002	0.52900000000000003	0.57999999999999996	0.68600000000000005	0.73699999999999999	0.73899999999999999	



Undergraduates’ perspectives on the news (N = 442)


Crítical	Optimistic	259	183	
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